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Consolidated TV set viewing by age group (index 2010=100)

H1 2021

Older audiences watch just as much TV as ever
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**Over time, SVOD services have been added to the survey question.
***This is a proxy for the number of Amazon Prime Video users, as opposed to the number of subscribers to Amazon Prime, all of whom have free access to the video service.

[Source: Enders Analysis, BARB Establishment Survey/RSMB]

SVOD penetration of UK households (%)

SVOD subscriptions soared during lockdown
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Note: P&L not cash spend—as such, Netflix may look underrepresented here—does not include sport or news. Some content 
spend may be double counted e.g. production spend by one group and acquisition cost of same programming by other group.

Total spend and not spend on first-run originated content.
Warner Media and Discovery content spend added together to reflect forthcoming merger. 

[Source: company reports, Ofcom CMR 2021, Enders Analysis]

UK PSB content spend pales by comparison 
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The UK public really value PSB content
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[Source: Enders Analysis, BARB/AdvantEdge]

Over 8 million adults don’t want to, or cannot afford to pay for TV
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They are heavy TV viewers, especially of the BBC
• Those with only Freeview and Freesat watch over two hours more television per day, and spend twice as much time watching the BBC
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[Source: Enders Anaysis based on BBC annual reports}

Government intervention since 2010 reduced the BBC’s funding by 
£1.4 billion (30%) in 2019/20

£1.4bn
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71% of BBC PSB expenditure goes directly to producing and delivering 
content

BBC Public Service Broadcasting expenditure, 2020-21 (£bn/£m)

BBC Public Service 
Broadcasting 

£3.8bn

TV
£1,401m

Radio
£474m

Misc*
£412m

Online
£236m

Radio 5 Live
£44m

Radio 4
£83m

Distribution, 
content & 

general
£756m

Obligations 
£459m

World Service 
£302m

LF 
collection

£136m

News and 
current affairs

£310m

S4C 
£21m

Children’s
£74m

Factual & 
Learning
£216m

Note: bubbles denote relative size of expenditure, but are not to scale.
*Includes: restructuring costs, development costs, PSB costs incurred to generate non-licence fee income and other costs totalling £90m*

[Source: company reports, Enders Analysis]
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• Rises below inflation may result in a real term shortfall of hundreds of millions by 2027

• The BBC has already substantially shrunk its cost base, which is down £463 million since 2015

• Further reductions in income could mean cuts to:

⎻ The breadth of the services provided

⎻ Investment in the Nations and Regions

⎻ programming expenditure

Impending Licence Fee settlement could impact output



The challenges facing UK broadcasting and the PSBs 11

• Government recognises C4 “provides significant economic, cultural and democratic value to 

viewers across the whole of the UK”

• Unique remit with greater public service objectives than other commercial PSBs

⎻ demonstrate innovation, experiment, and creativity;

⎻ appeal to the tastes and interests of a culturally-diverse society;

⎻ exhibit a distinctive character

• C4C has wider obligations

⎻ support young and innovative talent

⎻ promote alternative views and new perspectives

⎻ participate in the making of high quality UK cinema films

Channel 4 must continue to play a pivotal role in public service 
broadcasting
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[Source: IPSOS MORI commissioned by Channel 4]

Channel 4’s remit is enshrined in the company’s culture
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[Source: company reports, Enders Analysis]

C4’s quantifiable remit could be strengthened
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• Licence fee settlement

• Legislation for PSB prominence extended to online platforms

• Renewal of PSB licences for 10 years

• Successful Channel 4 transition

Opportunity to secure the long term future of FTA PSB
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Thank you
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