An introduction to Public Service Broadcasting

Thanks to a strong Public Service Broadcasting (PSB) sector, Britain produces some of the best television and radio in the world. 

PSB television channels in the UK include the BBC, ITV, Channel 4 and Channel 5. The BBC’s local and national radio networks are also major providers of public service content and the internet and broadband are enlarging the public service content family.

What is Public Service Broadcasting?

The first Director General of the BBC described public service broadcasting as a mission to “inform, educate and entertain”. The 1999 Davies Review The Future Funding of the BBC; brought this up to date with a definition that PSB “inform(s), educate(s) and entertain(s) in a way which the private sector, left unregulated, would not do”.

In order to boost ratings and maximise advertising revenues, commercial broadcasters with no PSB obligations target a core audience. This is fine if you want to watch what is often a heavy diet American and Australian produced programmes. These can be acquired by the broadcaster at a relatively small cost. They satisfy a core target audience, keeping ratings high, and bringing in  advertising revenue. 

However, if you want a broad range of UK produced programmes, a totally commercial broadcasting environment would mean you would be at risk of being  seriously disenfranchised. It is highly unlikely that radio stations such as Radio 3 or Radio 4 could survive as commercial stations. On television, it is likely that there would be less  UK produced quality current affairs, ground-breaking drama or intelligent children’s programmes.

Why Public Service Broadcasting matters.

Extremely diverse tastes are catered for by the public service television broadcasters in the UK - psb offers something to everyone, the length and breadth of the country. 

The commitment that public service broadcasters have to accurate, impartial and detailed current affairs programmes during prime plays a major role in sustaining a healthy democracy. As British newspapers tend to take strong editorial lines, television and radio news programmes are vital in helping citizens form balanced opinions.

A public service broadcaster can also be adventurous and innovative; risks can be taken which allow for the sort of creativity that is rare among purely commercial broadcasters. This helps to underpin a flourishing creative economy

Not only do documentaries, entertainment and children’s programmes appeal to different tastes, the principles of psb ensure that it serves the different regions of the UK and its diverse cultures thereby encouraging social cohesion.

What you can do to help safeguard the future of Public Service Broadcasting

Become involved in the consultation on the Green Paper on the BBC’s Royal Charter in the Spring of 2005. This will be your last chance to have your say on the future of this national institution for ten years! Full details at http://www.bbccharterreview.org.uk/
Write to your MP! In the run up to the anticipated general election, remind your member of parliament of the importance of public service broadcasting. If you do not know who your MP is go to   http://www.writetothem.com/

Become involved with VLV and add your voice to those of many who want to see British broadcasting remain world class. More information at http://www.vlv.org.uk/
